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Y10 was one of the most
challenging and important in
the Cultural Alliance’s history.

It was a year in which we achieved a dramatic win over the legislature’s
proposed arts tax, and then just months later tragically lost our President
and friend, Peggy Amsterdam. It was a year in which the recession
continued to batter bottom lines, but it also led to a new Cultural Alliance/
City of Philadelphia partnership to obtain federal stimulus funds to save jobs.

It was a year in which we released Research Into Action, a breakthrough
analysis of cultural engagement trends that garnered national attention. But
it was also a year in which continued economic challenges limited capacity
for cultural risk-taking. In response, the Alliance worked to adapt the new
Engage 2020 Innovation Grants program to double available funding,
providing new risk capital to stimulate cultural research & development.

Through all that happened in FY10, the Cultural Alliance maintained its

focus on the mission of making Greater Philadelphia one of the foremost
creative regions in the world. We owe a debt of gratitude to our board,
who thoughtfully guided us through an executive transition; to the
unwavering commitment of our funders; to the tenacity of our staff who
ensured that we did not miss a beat; and especially to the unity of our
record-high 400+ members, whose willingness to explore new ideas
and share best practices is a national model.

It is my honor to assume the leadership of this great Alliance, as together
we deliver on culture’s daily promise to advance our region’s community,
personal and economic growth. Onward!

Tom Kaiden, President
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Economic pressures and thelr impact on
government and the nonprofit sector led to
the need for vigilant advocacy and research
to make the case for public funding for
arts and culture.

PARTNERSHIPS ARE A KEY ELEMENT OF THIS WORK.

Joint Grant
Funding
Saves Jobs

Jeanne Ruddy’s body is her instrument. All her life she has used to it
communicate and connect, starting first in New York as a member of
the prestigious Martha Graham Dance Company and now in Philadelphia,
where ten years ago she started her own dance company. But whether
or not Jeanne and her company would make it to this milestone was
seriously in jeopardy last summer.

Ten years ago, Jeanne had survived a battle with cancer and despite all
she had accomplished, she wanted to do more. So she did what artists
do: envisioned a possibility. She took an old horse stable and automobile
garage and turned it into the Performance Garage, where dancers and
other performers could have access to rehearsal and performance space
and where her own company’s dancers could serve the community with
free dance lessons and performances for local 5th graders. However,
when the economy caught up with Jeanne — donations last year were
down by almost 70% — something drastic had to happen.

Not wanting to permanently close the doors that she had worked so hard
to open, Jeanne had to temporarily lay off four staff members, and close
the Performance Garage for the summer. This radical measure allowed
her to stretch out her funds so that she could re-open in the fall, but even
that strategy left her without a critical part of her team — the managing
director. Fortunately, Jeanne had applied for a Recovery Act grant through
the City of Philadelphia and the Greater Philadelphia Cultural Alliance
and was successful. The $15,000 she received allowed her to keep her
full staff, and complete the work to celebrate Jeanne Ruddy Dance’s
tenth anniversary. The Performance Garage continues to be filled with
artists every day, and Jeanne is hopeful that she can re-build her staff
and programs and continue to create and grow in Philadelphia.

In all, 11 organizations benefitted from this unique partnership to
bring a quarter of a million dollars in stimulus funding to Philadelphia’s
arts community.
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In Fall 2009, the Cultural Alliance led the
statewide coalition that defeated the
so-called “Arts Tax,” a proposal to expand
the state sales tax to include ticket
purchases to arts and cultural events.

While the defeat of the arts tax was a clear
policy win, the truer measure of our
success came this year when the Governor
announced his new budget. The
Governor again recommended a broad
expansion of the state sales tax, but

this time excluded arts and culture.

Advocacy partnerships with Elk
County Council on the Arts, Citizens
for the Arts, and the Greater Pittsburgh
Arts Council in Pennsylvania were
critical to our success.

70+ visits with
elected officials

including meetings with the Governor
and House and Senate leadership

7,300 individual communications
with elected officials

(via email, phone calls, and postcards)

51,400 online ad impressions

70 feature stories and/or
mentions in Pennsylvania’s
print and broadcast media

2-week statewide campaign

= NO ARTS TAX
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ACTION TWITTER FACEBOOK
CENTER FOLLOWERS FANS
MEMBERS

The Alliance’s Action Center ana
soclal networking activity were
iIntegral to the advocacy effort

that successfully defeated the bill.

Building on last year’s unprecedented growth, as of June 30, 2010,
the Online Action Center added an additional 400 subscribers, and
campaign participants quadrupled.

The Cultural Alliance organized 13 combined letter and phone call
campaigns during FY10, with a total of 42 action alerts. These alerts
produced 3,400 actions by 1,700 unique participants. The Alliance
also more than doubled its social networking audience in FY10, with
record growth in both Twitter and Facebook followers.

OUTREACH + ADVOCACY
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Jeff Gordon, PECO; PA Representative Mike Gerber; Carl

Saldutti; and Tom Kaiden at 2009 PPA check ceremony.

PPA grantee Village Productions/Tri-County
Performing Arts Center’s production of The Wiz.
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ENCOURAGE

The Cultural Alliance partnered
with the Philadelphia Office

of Arts, Culture & the Creative

Fconomy to bring $250,000 in
stimulus funds to Philadelphia

and save cultural jobs.

And when two of our members came under attack from U.S. Senators
trying to portray cultural jobs as less worthy of support, we also went
on national TV to defend them.

SUPPORT

Through the Pennsylvania Councl
on the Arts Pennsylvania Partners
N the Arts (PPA) programs,

the Alliance made 1/7 re-grants
totaling $403,772 throughout
the five counties of Southeastern
Pennsylvania in FY10.

SHARE

Recognizing that stories are a powerful way to communicate the impact of arts and culture,
the Cultural Alliance created the “stories” section on Philaculture in September of 2009.

We now have over 50 stories, each one helping
to make the case for the value of arts and culture
to area individuals and communities.
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MONTGOMERY BUCKS

CHESTER

ACKNOWLEDGE

The Cultural Alliance’s outreach and advocacy W__ork
is supported by the William Penn Foundation. Ad’cji-
tional support is provided by the John S. and James

L. Knight Foundation, Lincoln Financial Foundation,

and Dolfinger-McMahon Foundation.

The Recovery Act Grants for the Arts in Philadelphia
are a National Endowment for the Arts program,
through the American Recovery and Reinvestment
Act of 2009 and administered locally by the Greater
Philadelphia Cultural Alliance in partnership with the
City of Philadelphia and the Office of Arts, Culture,
and the Creative Economy.

The Program and Project Stream initiatives are

a Pennsylvania Partners in the Arts program of the
Pennsylvania Council on the Arts, a state agency.
They are funded by the citizens of Pennsylvania
through an annual legislative appropriation, and
administered locally by the Greater Philadelphia
Cultural Alliance. The Pennsylvania Council on
the Arts is supported by the National Endowment
for the Arts, a federal agency. The Project Stream
is sponsored by PECO.
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Arts, Culture AND THE
@ Creative Economy

CITY OF PHILADELPHIA

LIFE LIBERTY AND YOU™

COLLABORATE

The Cultural Alliance’s regional outreach effort provided support
to communities using arts and culture for revitalization. In addition,
the focus of this year’s work was broadened to include assistance
with county-wide organizing.

The Arts and Cultural

. DELAWARE | PHILADELPHIA

Counclil of Bucks County

worked closely with the Cultural Alliance to expand
advocacy efforts in Bucks County, including an arts rally
attended by hundreds of advocates last spring.

--......__,__The Montgomery County

Arts Summit

brought together over 90 attendees to discuss needs
and plans for arts and culture in the county.

"\"""-»-The Delaware County

Arts Consortium

was created to begin to investigate ways that county arts organizations
could come together to raise awareness of local arts resources.

The Chester County

Cultural Initiative

formed a steering committee and is working on a
strategy to increase community and business support
for the arts in Chester County.
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Research Report
BNJIEINEW,
Programming

Research reports creating a revolution? Children at the opera? It might
be hard to imagine either of those things but the Cultural Alliance’s
report Research Into Action: Pathways to New Opportunities was the
catalyst for major changes to the Opera Company of Philadelphia’s (OCP)
programming and marketing approach.

OCP’s Executive Director David Devan read the report and encouraged
his leadership team to read it as well. Everyone was struck by the
finding that families with children have the highest engagement index of
any life-stage cohort, and that children aren’t a monolithic demographic
but have different interests at different ages. That information, coupled
with a grant opportunity led to the creation of “PNC Arts Alive Family
Day at the Opera” on February 12, 2011. Programming for three different
age groups will run concurrently throughout the day with activities
that will include acting demonstrations and performances of scenes
from the play and the opera.

But Devan and his team also learned that this event shouldn’t be just
another open house. Research Into Action found that “personal
practice is a gateway” to engagement — and this also informed the
design of “Family Day at the Opera.” Activities, such as learning how to
waltz and musical games, are designed so that it’s not about just
entertaining attendees, but providing them with opportunities to get
personally engaged, and thus plant the seed that will create the next
generation of opera lovers.

As Devan reflected “We had been thinking about doing something like
this for a long time. Research Into Action was the critical piece for getting
all the organization’s leadership to embrace it. We converted the report
into immediate action — at least in the form of a trial — and sealed

the deal to add this to our organization’s other mission critical work.”
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The Cultural Alllance’s marketing programs
ouild on the Engage 2020 Initiative's goal

of Increased cultural engagement. They offer
resources to understand the changing
demands of consumers and find innovative
ways to deliver high-quality programs that
appeal to a broad range of audiences.

RESEARCH DRIVES INNOVATION.

REPORT HIGHLIGHTS

* African-Americans and Hispanics
report the highest level of cultural
activity — a compelling finding
as virtually all population growth
through 2020 in the region will
come from non-white residents.

 Adults with children have more active
creative lives than those without
children, but fewer than half see arts
organizations as “children-friendly.”

* In 18 of 20 cultural disciplines,
Greater Philadelphia’s attendance

levels are above the national average,

but in a study of 17 cultural organiza-
tions, 2 out of 3 new patrons did

not return to any of those cultural
organizations the following year.

* Adults who report having had
mentors inside and outside their
families were twice as culturally
engaged as those who had no
role models.

In September 2009, we released

RESEARCH INTO ACTION:
PATHWAYS TO
NEW OPPORTUNITIES

10 key findings
that all cultural organizations can embrace
to increase audience engagement

18 months of research

5 separate studies on:

consumer demographics, consumer attitudes,
and cultural sector research

2,800 residents

from across the Greater Philadelphia region
were surveyed to produce a key component,
the Cultural Engagement Index

Distributed to:

7,500 individuals including
cultural, policy, civic, and
business leaders

= CHANGING THE
CONSUMER EXPERIENCE

CULTURAL ENGAGEMENT
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ENGAGE 2020
LEADERSHIP PROGRAM

Designed to build capacity at nonprofit
arts and cultural institutions and encourage
stronger connections between arts &
culture professionals, the Engage 2020
Leadership program sent 27 marketing,
development, and technology staff to
two national conferences: the National
Arts Marketing Project Conference in
Providence, Rl and the Nonprofit Technology
Conference in Atlanta, GA. Participants
attended as teams of arts and cultural
professionals from eighteen organizations,
encouraging collaboration within organi-
zations as well as the larger group.

ENGAGE 2020 INNOVATION GRANTS

10 recipients / over $700,000

for the design and implementation of projects that connect audiences

to new experiences and embrace key findings from Research into Action:

Pathways to New Opportunities. The Innovation Grants will fund a
wide variety of innovative programs:

A creative Juxtaposition
of Hip Hop and Opera

INnteractive theatre performances
orchestrated through Facebook
and other social networks

Community engagement events
at iconic murals dealing with
African-American Heritage

A “‘museum of the people”
showcasing the meaningful
stories behind the objects
N people’s lives

Other grantees were the Curtis Institute of Music, Fairmount Park Art
Association, Mendelssohn Club of Philadelphia, Pennsylvania Academy
of Fine Arts, People’s Light & Theatre, and Walnut Street Theatre. Once
completed, journalist Susan Parker will document the results of the
projects in a report being released in Fall 2011,

)
g
s
S

Karl Seifert

5
&
z
2
=
<

Karl Seifert
Karl Seifert

ENGAGE 2020 PROFESSIONAL DEVELOPMENT

In November 2009, the Cultural Alliance presented “Enter the Collaboratory: An Interactive Think-Jam for Increasing
Arts Attendance.” The workshop covered consumer focus group research on the arts conducted earlier that year
by marketing strategist Maureen Craig, a widely recognized innovator in consumer research and brand strategy.

In May 2010, we offered our second plenary session, “Strength in Numbers: Mobilizing Patrons, Donors, & Communities
with new Technology,” featuring Rich Mintz, Vice President of Strategy at Blue State Digital — a fundraising,
advocacy, and social networking company renowned for its cutting-edge work on national political campaigns.

The Cultural Alliance organized four Breakfast Club roundtables for 125 attendees. Topics focused on Research Into
Action and specific themes in the report: creating patron loyalty, engaging families, and the role of cultural mentors.
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PROMOTE

Phillyfunguide and Funsavers,
the Cultural Alliance’s signature
consumer programs, continued
to expand in FY10 — building
new partnerships, reaching more
visitors and deepening content.

Of particular note was the Turn Your Cell Phone On! promotion, supported
through a grant as a service partner of PNC Arts Alive, a 5-year, $5-million
initiative supporting innovative audience access and engagement. Turn
Your Cell Phone On! encouraged audience engagement through fun
interactive polls at live locations including the Philadelphia Live Arts
Festival, George Balanchine’s The Nutcracker by Pennsylvania Ballet, and
the Philadelphia Orchestra’s Beyond the Score: Rite or Wrong? concert.

Other projects included our partnership with the University of Pennsylvania
during their “Arts & The City” year that provided promotional and
marketing resources for the Penn community and our partnership with
the Philadelphia Corporation for the Aging — “Celebrate Arts and
Aging,” that promoted cultural activity, discounts, and special exhibitions
focused on senior artists.

Turn Your Cell Phone On!
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be part of art
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893,000

TOTAL UNIQUE HOUSEHOLDS
IN LIST CO-OP

COLLABORATE

The Philadelphia Cultural List
Co-Op continues to grow, not only
N terms of participating organi-
zations and unigue households,
out In its value to participants
and the field as a whole.

With over 1.8 million unique households of cultural consumers, the
database is a powerful and affordable resource for arts marketers
looking to reach the right people in their direct mail campaigns.
The field as a whole has also benefited from the List Co-Op, with the
database supplying a valued resource for research and advocacy,
including information that helped defeat last year’s “arts tax” during
the state budget debate.

ACKNOWLEDGE

Engage 2020 and Research Into Action: Pathways to New Opportunities is sponsored by a lead grant
from The Pew Charitable Trusts, with additional support from The Wallace Foundation and The Philadelphia
Foundation. Design, printing, and distribution of Research Into Action was underwritten by Harmelin
Media. Support for Phillyfunguide.com, Funsavers, and related promotions are also provided by the
National Endowment for the Arts and PNC.
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ACKNOWLEDGE

Support for the Cultural Alliance in FY10 was provided by
the The Pew Charitable Trusts; William Penn Foundation;
The Pew Center for Arts & Heritage, through the Philadelphia
Cultural Management Initiative; Independence Foundation;
Pennsylvania Council on the Arts, a state agency funded by the
Commonwealth of Pennsylvania and the National Endowment for
the Arts, a federal agency; PECO; Lincoln Financial Foundation;
Philadelphia Cultural Fund; Samuel S. Fels Fund; Philadelphia
Cultural Fund; Bank of America; Your Part-Time Controller;
CHG Charitable Trust; Phoebe W. Haas Charitable Trust "A”;
The Barra Foundation; Nonprofit Finance Fund; Virginia and
Harvey Kimmel Arts Education Fund of The Philadelphia
Foundation; Suzanne F. Roberts Cultural Development Fund; and
the Cultural Alliance’s Board of Directors and individual donors.
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Financial Foundation

FINANCIAL RESULTS

The Alliance remains on solid
ground, with a safe operating
reserve, no debt, important pro-
grammatic funding commitments
N place, and record membership
of over 400 organizations.

The Alliance completed the fiscal year ending on June 30, 2010 with an
operating surplus of $24,000, or 0.7%, on a budget of $3.5 million. In
addition, there was $61,000 in contributions to the Peggy Amsterdam
Memorial Advocacy Fund which are recorded as board designated
unrestricted net income. Our unrestricted net assets continue to meet
our target level of at least 3 months of operating expenses established
by the board several years ago.

Additionally, the Alliance is in full compliance with all IRS fiscal transparency
and 990 standards, and received a clean and unqualified audit from our
auditors, Isdaner and Company. Their report is available upon request.

ANNUAL EXPENSES AND RESERVES
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STATEMENT OF FINANCIAL POSITION FOR THE YEARS ENDED JUNE 30

ASSETS
Current Assets
Cash

Grants and contributions receivable

Prepaid Expenses

Total Current Assets

Grants and contributions receivable, due after 1year
Other assets

TOTAL ASSETS

LIABILITIES AND NET ASSETS

Current Liabilities:

Accounts payable and accrued expenses
Deferred revenue

Total current liabilities

Net assets:

Unrestricted:

Board designated, Peggy Amsterdam Advocacy Fund
Other

Temporararily restricted

Total Net Assets

TOTAL LIABILITIES & NET ASSETS

STATEMENT OF ACTIVITIES FOR THE YEARS ENDED JUNE 30

Unrestricted

SUPPORT & REVENUE
Contributions & grants

Membership

Health service

Publications & seminars

Interest

Other

Net assets released from restrictions
TOTAL SUPPORT & REVENUE

Program services

General and management
Fundraising

TOTAL EXPENSES
Change in net assets

NET ASSETS BEGINNING
NET ASSETS ENDING

2010
1,490,959
2,229,243

26,453
3,746,655
1,151,040

1,216
4,908,911

244,837
83,470
328,307

61,532
1,007,495
351,577
4,580,604
4,908,911

374,186
326,531
66,071
8,175

6,17

6,988
2,817,459
3,605,527

2,836,296
498,209
185,866
3,520,371
85156

983,871
1,069,027

2009
1,221,462
1,978,512
28159
3228133
2,448,019
10,651

5,686,803

151,928
4,961
156,889
983,871
4,546,043
5,529,914
5,686,803
Temporarily

Restricted 2010 Total 2009 Total

1,782,993 2157179 1,967,401

- 326,531 339,890

- 66,071 78,696

8,175 7,675

6,117 28,859

6,988 10,926

(2,817,459) - -

(1,034,466) 2,571,061 2,433,447

(1,034,466)

4,546,043
3,511,577

2,836,296
498,209
185,866
3,520,371
(949,310)

5,529,914
4,580,604

2,797,013
561,260
162,915
3,521,188
(1,087,741)

6,617,655
5,529,914

FINANCIAL RESULTS
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We are In a battle for the health and future of
our region. As we begin FY11, the Alliance — with
the help of its members — will fight this battle
on three fronts:

POLICY
ENGAGEMENT

Our goal is to ensure that cultural
organizations are supported by
policy that helps them contribute
to regional growth.

We will;

Complete data analysis for the
2011 Portfolio, which will include
more organizations, and examine
the effect of the recession on
arts & cultural organizations

Expand community-based
cultural organizing efforts
throughout the region

Ensure that arts and culture play
a role in state and local election
cycles, particularly the election
of a new Pennsylvania Governor

PERSONAL
ENGAGEMENT

Our goal is to gain more patrons
and partners, so we need them
to be more deeply engaged.

We will:

Release the next Cultural
Engagement Index (CEIl) which

will document changes in consumer
engagement around personal
creative practice, arts attendance,
and arts education

Update Phillyfunguide and
Funsavers with expanded content
and more user-friendly and
accessible features

Offer professional development
opportunities to help members
use engagement to build stronger
relationships with participants

COMMUNITY
ENGAGEMENT

Our goal is to build broader
grassroots support and deepen the
impact of our field in the region.

We will;

Launch Arts & Culture. It’'s How

We Grow.™, a new framework

to help cultural organizations
communicate their own value while
promoting the overall value of

the arts and culture community

Establish the Peggy Amsterdam
Memorial Advocacy Fund to
support a unified message and
community engagement strategy

Realign Cultural Alliance staff
to provide additional community
engagement support

Gather and publicize stories of
community connection to help
build public support and help
local leaders feel connected to
the cultural community

FYT10 Support

FOUNDATIONS
The Barra Foundation
CHG Charitable Trust
Dolfinger-McMahon Foundation
Samuel S. Fels Fund
Phoebe W. Haas Charitable Trust “A”
The Honickman Foundation
Independence Foundation
Virginia and Harvey Kimmel
Arts Education Fund of
The Philadelphia Foundation
John S. and James L. Knight Foundation
Fund of The Philadelphia Foundation
Lincoln Financial Foundation
The Pew Center for Arts & Heritage,
through the Philadelphia
Cultural Management Initiative
The Pew Charitable Trusts
The Philadelphia Foundation
Suzanne F. Roberts Cultural
Development Fund
The Wallace Foundation
William Penn Foundation

CORPORATE PARTNERS GIFTS
OF $1,000 AND UP

Bank of America

Harmelin Media

Nonprofit Finance Fund

PECO

PNC

University of Pennsylvania

Your Part-Time Controller

CORPORATE SUPPORTERS
GIFTS UP TO $999

Generocity

Scannapieco Development Corporation
Schultz & Williams, Inc.

smArts & Culture

PUBLIC AGENCIES

National Endowment for the Arts

Philadelphia Cultural Fund

Pennsylvania Council on the Arts,
a state agency funded by the
Commonwealth of Pennsylvania
and the National Endowment for
the Arts, a federal agency

MATCHING GIFTS

Bank of America
Independence Blue Cross
The Pew Charitable Trusts
The Philadelphia Foundation

INDIVIDUALS

Stephen S. and Carol T. Aichele
Lorraine and Ben Alexander
Peggy Amsterdam*
Anonymous

Susan Atkinson

Jacqueline Axilbund

Romona Riscoe Benson
Ingrid E. Bogel

Beth Feldman Brandt
Matthew Braun

Sean T. Buffington

Bob Butera

Ed Cambron and Chuck Finch
Melvina L. Cannon

Veronica Castillo-Perez

Susan W. and Cummins Catherwood, Jr.
David and Nancy Colman
John Conaway

Nancy Delucia

David B. Devan

Kevin Dow & Kim Fraites-Dow
Jessica Eldredge

Nancy Faulk

Milton A. Feldman

Happy and Dick Fernandez
Ramon and Elaine Garfinkel*
Valerie V. Gay

Bill Gehrman

Elizabeth Gemmill

Aaron Goldblatt and Laura Foster
Jane Golden

Juliet J. Goodfriend

Lenora Griffin

Grace E. Grillet

Lois S. Hagarty

Portia Hamilton-Sperr

Joanne M. Harmelin

Gail Harrity

Judy Herman

Steve Highsmith

Thomas F. and Susan A. Kaiden
Mr. and Mrs. Mike Kirby

Roger LaMay

Kelly Lee

Bill LeFevre

Craig Lewis and Dianne Semingson
Jim McClelland

Leslie Miller and Richard Worley
David and Judi Mink

Brad and Ellen Molotsky
Dr.and Mrs. R. Barrett Noone
Michael L. Norris

Hal Real and Anne E. Sheppard
Paul Redman

Dr. and Mrs. Milton L. Rock
Charles H. Rose, MBA, CLU
Dan and Barbara Rottenberg
Gregory T. Rowe

Kim Sajet

Selma and Samuel J. Savitz
Mary Biddle Scheetz

Michael Scolamiero

David Seltzer

Virginia P. and William A. Sikes
Janet Spiegelman

Dominick Stuccio

Frances Taylor

Ed Tettemer

James Undercofler

Patricia Washington

Susan Weiss

John Murray and Vera Wilson
Dennis M. Wint

Tom Woodward

Steven and Suzanne Wray

In honor of Tom Kaiden, Nancy Dunleavy
In honor of Tom Kaiden, Alix Friedman

In honor of Peggy Amsterdam,
Leslie and Jim Newman

In honor of Joan and Phillip Spiegelman’s

Anniversary, Janet Spiegelman

OTIS MORSE ADVOCACY
SCHOLARSHIP FUND
Regina Ennis

Sharon Kling

Richard Styer

Susan Weiss

April Williamson

IN-KIND

12th Street Catering

Annenberg Center for the Performing Arts
Catering by Design

The College of Physicians of Philadelphia
CRMFusion, Inc.

First Person Arts

Mobile Citizen

Philadelphia Brewing Company
Salesforce.com Foundation

St. Monica Lanes

Tabula Studio

Ticket Philadelphia

Vertical Response

Victory Brewing Company

World Café Live

*Deceased
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PEGGY AMSTERDAM
MEMORIAL ADVOCACY FUND

BBrian Abernathy

Frances and Arthur Abramson

Jessica and Matthew Ackerson

Stephen S. Aichele

The Board and Staff of Americans
for the Arts

American Historical Theatre, Inc.

Valla Amsterdam

Emery and Carolyn Anderson

Jennifer Anderson

Cas and Elizabeth Anolick

Anonymous (2)

Arden Theatre Company

Theodora W. Ashmead

Cheri L. Astolfi

Susan Atkinson

Jacqueline Axilbund

Azavea Incorporated

Penny Balkin Bach

Baltimore Office of Promotion & The Arts

Lynda Barness

Nancy Barness

Jo and David Baskin

Becker & Frondorf

Leslie Benoliel

Berwind Fund

Jill T. Biden

Mr.and Mrs. Benjamin E. Blazer

Shirley Blum

Dr. Charles and Judith Blumstein

Rebecca Bolden

Christina Bonner

Constance C. Bookbinder

Ira Brind

Alan Brown

Denise Flynn Buczko

Nancy Burd

Janis Burr and Jerry Dicht

Dr. and Mrs. Phillip Bushinger

C&K Artists

Donald R. Caldwell

John M. Cefaly

Center City District

Philip Chen, Nick Dipaolo,
Ronald Wesley, Candia Carle,
David Littel, and Lance Holman

Kathleen Chimicles

Sharon Chipin

Cathryn Coate

Michael M. Coleman

Nancy & David Colman

Molli and Joe Conti

Jeffrey Cooper

Melissa Cooper

Mr. and Mrs. Bernard Cross

Helen Cunningham

Dancing Classrooms Philly

Delaware Valley Grantmak

Nancy Delucia

David Devan

Beth DiMeo

Molly Dougherty

Kevin and Kim Dow

James H. Duff

Economy League of Greater Philadelphia

Jessica Eldredge

Sharon Erwin

Barbara Fairorth

Nancy Faulk

Joe and Mary Fenkel

Happy and Dick Fernandez

Fleisher Art Memorial Board of Directors

Kim F. Fortunato

The Forum of Executive Women

The Franklin Institute

Deborah M. Fretz

Joseph A. Frick

GE Foundation

Gallagher Benefit Services

Ellen and Bob Gamberg

Ramon Garfinkel

Carol Gausz

Marian A. Godfrey

Caren Goldberg

Nancy A. Goldenberg

Goldman, Sachs & Co.

Judy and Barrie Golland

Jane Goodman

Gregory G. and Wendy S. Gosfield

Doris and Jack Grabosky

Greater Philadelphia Tourism
Marketing Corporation

Greater Pittsburgh Arts Council

Shirley and Norman Greenbaum

Susan Greenbaum

Alan Greenberger

Barbara Greenfield

Tamara Greenfield

Grace E. Grillet

Ellen and Marvin Gross

Mary Lou and Irwin Gross

Phoebe W. Haas Charitable Trust *

The Hagarty Family - Lois, Seth, Matt & Liz

Craig Hamilton

Portia Hamilton-Sperr

Harmelin Media

Gail Harrity

James Haskins

Julie and John Hawkins

Judy Herman

Melva and Mel Herrin

Jon and Rabbi Lauren Grabelle Herrmann

Jenny Hershour

A. Clinton Hewes

Steve Highsmith

Selma Hirshberg

Fran Holden

Clara and Bentley Hollander

Jonnie F. Holzman

Lynne and Harold Honickman

Blake and Casey Horowitz

Jaime Horowitz

Alexander L. Hoskins

Independence Blue Cross

Independence Foundation

Gayle Isa, Asian Arts Initiative

Isard-Greenberg Company

Susan and Paul Jaffe

Hilary Jay

David and Beth Medoway Kagan
Thomas F. and Susan A. Kaiden
Flora Kasser

Nancy and Ary Kaufmann
Joan Kimball

Virginia and Harvey Kimmel
Mrs. Allan Klein

Louise and Marvin Kleinman
Klienbard Bell & Brecker LLP
Joseph Kluger

Pam Kosty

David R. Kotok

Lyn Kremer

Monika Krug

Cynthia Lambert

Bill LeFevre

Peggy Leiby

Nicole Lemmo and Family

H.F. "Gerry” Lenfest

Paul R. Levy

Marilyn and Kalman Lifson
Stacy and Jason Lilien

William A. Loeb

Steve and Judie Gilmore Lomnes
Longwood Gardens

Dr. and Mrs. Richard Lubowitz
Sheila Maguire

Harriet and Shelly Margolis
Betty Marmon

Charlene Martin

Andi Mathis

Jim McClelland

John Mclnerney

Lorna and David Melendy
Message Agency

Mid Atlantic Arts Foundation
Leslie Miller and Richard Worley
Dale Mitchell

Susan Mucciarone

Amy Murphy

Jay Nachman

National Museum of American Jewish History
Leslie and Jim Newman

Susan and Joe Nicholson
Dr.and Mrs. R. Barrett Noone
Michael Norris

Mark Oller

Ovation TV

Parsons

Kristine S. Parsons

Larry Passmore

Pennsylvania Women'’s Forum
Jane Pepper

Ross Perlman

Catherine Peterson

The Pew Center for Arts and Heritage
The Philadelphia Foundation
Diane Pieri

Brett and Betsy Pomerantz
Susan and Ivan Popkin

Jeff Poulos

Patrice Walker Powell

Hal Real and Anne E. Sheppard
Kenneth A. Richman, M.D.
Hank and Barbara Ridgely
Andrew Robson

Dr. and Mrs. Milton L. Rock
Reva Rose

Jackie Rosen

Jay Rosenthal

Jeanne Ruddy and Victor F. Keen

S.R. Wojdak & Associates

Tom Scannapieco

Schultz & Williams, Inc.

Sue Schwartz

Michael Scolamiero

Susan Segal and Richard Maimon

Bob and Ellen Seltzer

Alice Shapiro

Nancy Shaw

Bill Shea

Tom Sherman and Nancy Middlebrook

Ellie and Lee Shmokler

Holly Sidford

Eric and Liz Anderson Simmons

Damian J. Sinclair

Patti, Rick, Jeff and Susie Slavin

Ruth and Alan Smith

Jessica Snyder, Jessica Coopersmith,
Scott Reiss, Michelle Chiprut,
Boris Strogach, and Max Poltarak

Bob and Liz Solms

SPF30 Fund of the Delaware ERP Project

Barbara and Billy Spiegelman

Janet N. Spiegelman

Marc Spiegelman and Anne O’Brien
(and Delia)

Phil and Joan Spiegelman

Marcia and Dennis Spivack

Rebecca Lang Staffieri

Zachary Stalberg

Barbara and Bruce Stargatt

Ron and Toni Stevens

Richard M. Stower

Jim and Keith Straw

Alice and Walter Strine

Nancy Sullivan

Joanne Sundheim

Randy Swartz and Stagestep Inc.

Jack Talansky

Page Talbott

Latifah Taormina

Target Resource Group

Kazumi Teune

Theatre Development Fund

Charles Thomson

Lee van de Velde

Mr. and Mrs. Alvin Victor

Villanova Theatre

Fran Feldman Walish

Sharon and Scott Weiler

Gertrude Weinberg

Judie and Bennett Weinstock

Jan and Michael Weiss

Joseph H. Weiss and Sharon Pinkenson

Nancy Bendiner Weiss and James A. Weiss

Susan Weiss

Lois Welk

Veronica Wentz

Wilmington Trust Company

Paul & Tamera Wilmot

Vera Wilson

Kerri Krivelow Winick

Jean K. Wolf

Paige Wolf

Wyncote Foundation

Robert L. Yusem

Suzanne Yusem

Andrew Zitcer

*List Complete as of September 30, 2010

Board of Directors

Thomas C. Woodward, Chair Pennsylvania State President and Philadelphia Market President, Bank of America

David B. Devan, Vice Chair Executive Director, Opera Company of Philadelphia

Virginia Sikes, Esq., Vice Chair Partner, Montgomery, McCracken, Walker & Rhoads

Patricia Washington, Vice Chair Vice President of Cultural Tourism, Greater Philadelphia Tourism Marketing Corporation
Michael Scolamiero, Treasurer Executive Director, Pennsylvania Ballet Association

Michael Norris, Secretary Executive-Director;Art-Reach

Susan D. Atkinson Producer, Bristol Riverside Theatre*

Romgna Riscoe Benson President & CEQ, The African American Museum in Philadelphia
Ingrid Bogel Executive Director, Conservation Center for Art and Historic Artifacts
Beth Feldman Brandt Executive Director, Stockton Rush Bartol Foundation*
Matthew Braun Executive Director, Samuel S. Fleisher Art Memorial

Hen. Blondell Reynolds Brown, Ex @fficio Councilwoman At-Large, Philadelphia €ity Council
Sean Buffington President & CEO, The University of the Arts

Laura Burnham Executive Director, Abington Art Center™

Hon, Robert Butera

Veronica Castillo-Perez Executive Director,.Raices Culturales Latinoamericanas
John'D. Conaway. SeniorVice President, PNC

Kevin Dow Chief Operating Officer, City of Philadelphia Department of Commerce
Hon. Dwight Evans, Ex Officio Member, Pennsylvania House of Representatives
Eric Fraint President, Your Part-Time Controller**

Valerie Gay Director of Development and Alumni Affairs, Temple University

Jane GoldenDirector, City of Philadelphia Mural Arts Program

Juliet'Goodfriend President, Bryn'Mawr Film' Institute

Gail Harfity President.and Chief Operating Officer, Philadelphia Museum of Art**
Judy Herman.Executive Director, Main Line/Art Center*

Steve Highsmith Director of Community Relations, MyPHL17

Hon. Jame$ F. Kenney, Ex Officio Councilman At-Large, Philadelphia City Councif
Kelly Lee

Leslie Anne Miller, Esq.

Amy Murphy Managing Director, Arden Theatre Company**

Hal Real; Chair Emeritus President. & CEQ, World Caféslrive

Paul Redman Director, Longwood Gardens*

Kim 'Sajet President & CEO, Historical Society of Pennsylvania

Karen Simmons Fiscal-Administrator, GreatérBrandywine-Cultural Alliance**

Gary Steuer, Ex Officio Chief-Cultural Officer, City of Philadelphia

Nick Stuccie Producing Director, Philadelphia Live Arts Festival & Philly Fringe

Ed Tettemer

James Undercofler Professor, Drexel University

Board Term completed in September 2010*
Board Term begins September 2010**
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